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Introduction
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They try all kinds of methods to do the marketing. For example, you can see the Mormon people ' —
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The difficulty with marketing as a subject is that it is not tangible, especially when it
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comes to the marketing of a religion. Because we cannot stock marketing as we stock products,
the balance of demand and supply becomes highly important for a foreign religion to reach the
expectation. Through effective marketing method, it becomes the core of a firm (here we say the
Mormon), instead of the religion itself.

!From a spirit-need focused believers, to a believer demanding peace and happy mind, the
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question is not what, but if the religion does offer the believe to go under spirit comfort. _ -~ | notatall clegr- ]n may be better to
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your writting is clear this sentence
has become complicated and
confused.
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past by, and you can see that they almost stop everyone to tell about the Mormon. By such a hard \\ W
work-frequent marketing, the Mormon should have a lot of believers here in Taiwan. Through

everyone, instead that people have negatives much more than positives towards the Mormon. The

believe rate did not grow up and people tend to avoid the monk when people see them on the
street.

It is marketing that the religion is try to meet the needs of the believers. The believe rate
goes up only when the religion can truly offer the peace or the happiness of one’s spirit-what the
believer wants from the religion, and the Mormon has no exception. Study on what are the needs L 7
and how to meet the need becomes religion marketing.

Religion marketing has seldom been researched in the past. There’s no existed
guantitative aspect to fellow. What is wanted in this research is to understand why the Mormon
seems to be dislikeable so that this research uses interviews as methodology to dig deeply in to
interviewees’ thoughts. Randomly, discretely selected interviewees are chosen.

In the research the researcher would like to focus on the general idea of all interviewees’
commodity. The main point of the failure and the success of a religion are concerned the most

important in this research.
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| 2. To Jist the main point of the success of a salesforce-oriented industry’s®. -~ (2%
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Methodology

First/Interview
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Second/Field Research

The research will be last for a long timeand will be divided into 3 stages followed Grounded N\ + |\a propesal, would e witien as it
\ \ | the method is happening in the
Theory by Zaltman. | future.
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rules.
0 Visit every possible place to talk to the Believers.

0 Take photos and write the notes.

Axial Coding
0 Catalogue the data.

0 Keep the common concepts and leave the uncommon one.

Selective Coding
0 Using Xsight to analysis of the common idea.

o Deduct the result.
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0 Try to explain the meaning of the result.

o Fill the commaodity to different religion and see if it is fit the reality.

o0 Find some pratical example to support.

Confidentiality

The research is carried out as part of the requirement in the Qrms Qualitative Research Method
student programme. All findings and information gathered in the research will be strictly
confidential, and no third party will be given access to the information. A copy of the report will
be handed in to National Chang-Hua of University Education and Professor James but will not be

available on public display.

Expenses

Part of direct expenses incurred during the course of this research will be charged to the
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Mormon and part will be to the NSC Graduate Student Supplements. These expenses include -~ | check how they refr o

i i i i i . themselves e.g. is it “The

interview gift expenses, stationary expenses, and all the necessary expenses that is not mentioned Moromon Church’; “The Mormon
Organisation‘ etc. Check _their

above. If unexpected charges are occur, they will be discussed in advance. TEEIDCLY Cat e S
charge their to confirm.

There will be no charge for the time and efforts spend by the supervisors and the researcher.
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Timeline

Table 1

Month
Week number

August September |October

November

1 2 3 4

5 6 7 8

9 10 11] 12

13 14 15| 16

Interveiw

X X x X X

X

[Transcription

S O TS T O O

Open Coding

)Acceptance of proposal

X

Work begins

\Visit the three church regularily

Explore about the organizations

X

x
x
x

Travel everywhere and talk to the people

Axial Coding

Catalogue the data

Find the common idea

Selective Coding

Xsight to analysis

Deduct the result

Explain the result

Compare the result to the reality

Find some other examples,

\Writing of report

Submission of report
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